
Catch The New Ford Territory Hybrid, All-New Ford Mustang 
Mach-E in Mall Displays and Ford Dealerships Near You

Ford Philippines, in partnership with its network of Ford dealers 
nationwide, is bringing the New Ford Territory Hybrid and All-
New Ford Mustang Mach-E closer to customers starting this 

weekend all the way to October.

segment-leading features. 

Territory Hybrid and All-New Ford Mustang Mach-E to more Ford 
enthusiasts nationwide,” says Pedro Simoes, managing director, Ford 
Philippines. “From mall displays to Ford dealerships, our two new 

V Mall Greenhills, SM Bicutan, SM Marikina and Robinsons Place 
Manila in Metro Manila, SM City Batangas, SM City Sta. Rosa, SM 
Palapala, SM San Pablo, SM Sta. Lucia Mall Cainta, SM Taytay and 
SM Legazpi in South Luzon, SM Cabanatuan, SM Rosales, Ayala 
Harbor Point Subic, SM Tarlac, SM Tuguegarao, SM Ilocos Norte and 
SM Baguio in North Luzon, SM Seaside Cebu and Island City Mall 

in Mindanao. 

Meanwhile, the All-New Mustang Mach-E will be displayed in 
select Ford dealerships for a nationwide roadshow, including Ford 

The Mustang Mach-E will be sold in select Ford dealerships 
starting September that include Ford Alabang, Ford Balintawak, Ford 
Cebu, Ford EDSA, Ford Global City, Ford Libis and Ford Marikina.  
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Laguna Chapter of Red Cross also presented a platinum recognition to the company. 
The award was conferred during the Philippine Red Cross Blood Donation Recogni-
tion and Awarding Ceremony held at the Santa Rosa City Auditorium.

-

-
sibility.

This recognition highlights not only the scale of MMPC’s donations but also 

Reglos, Joselle Memije, Gerardo Yamsuan and a former employee, Dominador Ad-

and care that the company upholds.

non-remunerated blood donation, an essential lifeline for thousands in need. MMPC’s 
-

Mitsubishi Motors Honored by 
Philippine Red Cross for 

Lifesaving Blood Donation Milestone

MMPC Vice President for Safety, Health & Environment under the 
Manufacturing Division Marfel Ancheta (center) and MMPC Manufacturing 
Assistant Manager Von Karlo Divinagracia receiving the Blood Services 
Platinum Award from representatives of the Philippine Red Cross.

from left to right): MMPC Manufacturing Assistant Manager Von Karlo 
Divinagracia with MMPC employees Galloners Awardees Kevin Reglos, 
Gerardo Yamsuan, Dominador Advincula Jr., and Joselle Memije.

Toyota Motor Philippines Breaks Ground on 
New Toyota Marilao Service Center, Strengthening Nationwide Network

The newest facility aims to bring convenience and support to Toyota customers in Bulacan, reinforcing 
Toyota’s commitment to accessible mobility solutions nationwide.

(L to R): Barangay Captain of Abangan Norte, Marilao, Bulacan, Honorable Joedan Visto; Special Assistant to the Mayor, Mr. 
Ronnie Mendoza; Municipal Vice Mayor of Marilao, Bulacan, Honorable Ariel Aye Amador; Municipal Mayor of Marilao, Bulacan, 
Honorable Jemina Sy; President of Toyota Marilao, Bulacan, Inc., Mr. Don Juan Miguel Oben; Chairman of Toyota Marilao, 
Bulacan, Inc., Mr. Reginaldo Oben; TMP First Vice President for Customer Service Operations, Mr. Bernardino Arevalo; TMP 
First Vice President for Vehicle Sales Operations, Ms. Elijah Marcial; and TMP Vice President for Service Network Management of 
Customer Service Operations, Mr. Yuya Nagata

Toyota Motor Philippines (TMP), together with Toyota 
Marilao, Bulacan, Inc., has recently commenced the de-
velopment of a new

service center, marking a signi�cant milestone in the 
dealership’s expansion to continuously provide convenience 
and excellent quality service to its growing customers. 

�e upcoming facility, located along MacArthur Highway 
in Barangay Abangan Norte, is designed to deliver high-stan-
dard and trustworthy automotive services, reinforcing Toyota’s 
commitment to worry-free ownership while enriching every 
stage of the customer journey. 

Upon completion, the Toyota Marilao Service Center will 
span a total �oor area of 10,000 square meters, o�ering a full 
range of services including Express Maintenance, Periodic 
Maintenance, and General Repairs, featuring a modern show-
room and well-equipped service bays to better serve custom-
ers in the province of Bulacan. 
Driven by Growth, Rooted in Legacy 

“As Toyota Marilao’s business grew in sales and a�er sales 
we found the need to expand,” shared Toyota Marilao Pres-
ident, Don Juan Miguel Oben. “So early last year, we �nally 

decided that we will put up a service center to increase capac-
ity. We feel very fortunate that this property has �nally found 
its calling.” He added.  “We are especially excited about the 
opening of this new service center. It marks another milestone 
in Toyota Marilao’s journey—one that will allow you to bring 
Toyota’s world-class service to even more customers in the 
area,” shared Mr. Yuya Nagata, TMP Vice President for Service 
Network Management. “I am con�dent that this facility will 
not only enhance customer satisfaction but also strengthen the 
Toyota brand here in Bulacan. And we are con�dent it will be-
come a key contributor to the growing local economy.” 

Marilao is a �rst class urban municipality in Bulacan, stra-
tegically located just 22 km north of Metro Manila, placing it 
at the heart of a fast growing industrial and logistics corridor. 
Its economy is anchored by warehousing and manufacturing 
estates, plus robust retail, real estate, BPO, agribusiness and 
food processing activities common across the municipality. As 
for transportation, Marilao enjoys strong connectivity via the 
North Luzon Expressway (NLEX) and the parallel MacArthur 
Highway (Manila North Road), facilitating inbound freight 
and commuter �ows daily.  

Stime to be more responsible with 
all the choices you make going 

line to get to work using public transport. 
You’re tired of booking a ride just to get 
to or from a meeting. You’d like your 
mobility to be on your own terms and not 
rely on others to take you from one part 

decided to get your own set of wheels.

responsible. You are conscious with your 
spending so you do not want a used or 

to fork out money for repairs that the 

for and maintain diligently. You’d like a 

eco-friendly, yet stylish and fun. You ask 

Ideal First EV for Young Idealists

car that’s designed for getting around the 
city. At three meters long and 1 ½ meters 

tight parking spaces. With a height of 

occupants comfortably while the rear 
seatback folds down to increase cargo 
space when you need to haul some bulky 
items. 

Its hatchback design makes it 

automatic transmission makes it easy 

Furthermore, FAW Bestune Automobile 

an independent suspension system within 
its two-meter wheelbase so it can cruise 

and safety.
Having Fun and Saving While Driving     

The best thing about this cute 

per kWh in most areas, thus a full charge 

is less than the cost of one full tank of 

diesel-powered car less than a week, 

past gas stations without caring about 
the unsteady fuel prices while you enjoy 

the classic-looking radio on the cute and 
colored dash that’s matched to the Pony’s 
body. “Is this cute, hip and economical 

best news is that the Bestune Pony is 

Motors Philippines, Inc. and its network 

they’re on the go. 

Tiny but Mighty: The Bestune Pony is Perfect for First-Time EV Owners

Suzuki Philippines Launches the All-New Fronx 
and XL7 Hybrid Black Edition in a Grand Celebration

Suzuki Philippines (SPH) o�cially 
unveiled the All-New Suzuki Fronx, 
a bold new contender in the compact 

SUV segment, during a festive launch 
at the Lakehall at Nena’s Sanctuary in 
Sta. Rosa City, Laguna last September 
12. Attended by valued media and bank 
partners, the event also served as the debut 
of the XL7 Hybrid Black Edition, further 
strengthening Suzuki’s commitment to 
providing innovative, stylish, and value-
packed vehicles for Filipino families.

Opening the program, Mr. Koichiro 
Hirao, President of Suzuki Philippines, 
underscored the signi�cance of the launch, 
tying it to the company’s 50th anniversary 
celebration:

“For �ve decades, Suzuki has been 
part of the Filipino journey—through our 
motorcycles, automobiles, and marine 
engines. Guided by our ONE SUZUKI 
vision, we bring these three businesses 
together to provide complete mobility 
solutions. Today, we add another exciting 
chapter with the launch of the All-New 
Suzuki Fronx,” Hirao said.

He also expressed gratitude to 
Suzuki’s network and partners:

“�ese achievements are made 
possible through the trust of our 
customers, the dedication of our dealer 
network, and the unwavering support of 
our media partners and bank partners 
who help us bring Suzuki closer to more 
Filipinos.”

Special guest Takashi Yokoyama, 
Chief Engineer of the Fronx, shared the 
story and passion behind the creation 
of the Fronx. Inspired by the strength 
and elegance of a thoroughbred horse, 
the design blends coupe-inspired 
sophistication with SUV ruggedness.

“�e Fronx is not only a stylish 
coupe SUV, but also one that provides the 
comfort to bring smiles to everyone who 
rides in it. With ‘strength and beauty’ as 
our theme, we created a vehicle that shines 
both in the city and in nature,” Yokoyama 
explained.

�e Fronx comes in multiple variants 

to suit di�erent customer needs:
• The GL variant is equipped with 

a 1.5L engine paired with a 4-speed 
automatic transmission (4AT) for 
dependable everyday driving.

• The higher GLX and SGX 
Hybrid variants feature Suzuki’s mild 
hybrid system and a 6-speed automatic 
transmission, o�ering responsive 
performance with greater e�ciency.

When it comes to safety, the All-New 
Fronx is equipped with Suzuki Safety 
Support Technology, which includes a 
suite of advanced driver-assist features:
• Dual Sensor Brake Support II (DSBS II)
• Adaptive Cruise Control
• Blind Spot Monitor
• High Beam Assist
• Lane Departure Warning and Prevention
• Lane Keep Assist
• Rear Cross Traffic Alert

In addition, the Fronx o�ers 6 airbags 
for comprehensive occupant protection, 
ensuring con�dence and peace of mind 
for both driver and passengers.

Alongside the Fronx, SPH introduced 
the XL7 Hybrid Black Edition, o�ering 

customers a fresh and distinctive take on 
the well-loved hybrid MPV.

�e Black Edition boasts black-
painted body garnishes and door handles, 
a black roof rail, and dark-tinted rear 
combination lamps, further emphasizing 
its bold SUV character.

Mr. Norihide Takei, Director and 
General Manager of Suzuki Philippines 
Automobile Division, proudly announced 
the nationwide availability of both models 
and Suzuki’s strong sales performance:

“From January to August 2025, 
Suzuki Philippines sold a total of 14,519 

units, re�ecting a 10% growth compared 
to last year, outpacing the industry which 
declined slightly. We are very con�dent 
that, with your continued support, the 
Fronx and the XL7 Hybrid Black Edition 
will follow this success story and win the 
hearts of even more Filipino families.”

He also revealed the o�cial pricing:

• XL7 GLX AT Hybrid Black Edition 
– P1,259,000

• XL7 GLX AT Hybrid Black Edition 
Two-Tone –P1,269,000

• Fronx GL AT (4AT) – P1,059,000
• Fronx GLX AT Hybrid (6AT) – 

P1,219,000
• Fronx GLX AT Hybrid Two-Tone 

(6AT) – P1,229,000
• Fronx SGX AT Hybrid Two-Tone 

(6AT) – P1,299,000
In a celebratory toast, Mr. Norminio 

Mojica, Managing Director of Suzuki 
Philippines, commended the collaboration 
and support of Suzuki’s partners:

“�is launch is not only about 
introducing new vehicles but also about 
celebrating our enduring partnership 
with media, banks, and dealers who share 
our mission. Together, we will continue 
to open doors to endless possibilities for 
every Filipino family.”

With the successful launch of the All-
New Fronx and the XL7 Hybrid Black Edition, 
Suzuki Philippines rea�rms its commitment 
to innovation, dependability, and style—
hallmarks that have made the brand a trusted 
partner in mobility for 50 years.

Suzuki Philippines is also inviting 
the public to be part of the FRONX 

Nationwide Experience, happening 
on September 19 to 20, 2025. Suzuki 
Automobile dealerships nationwide will 
join the celebration with festive showroom 
displays, fun activities, and test drive 
opportunities for customers to experience 
�rsthand the style, performance, and 
safety of the All-New Fronx. 

From L-R: Catherine Magtibay, General Manager - Finance and Admin Division (SPH), Norminio Mojica – Managing Director 
and Treasurer (SPH), Koichiro Hirao – President (SPH), Takashi Yokoyama – Chief Engineer, Automobile Line B&C segment 
Division, Product Planning (Suzuki Motor Corporation), Norihide Takei – Director and General Manager for Automobile Divi-
sion (SPH), Yukio Sato – After-Sales Service and Marine Division General Manager.

From L-R: Catherine Magtibay, General Manager - Finance and Admin Division 
(SPH), Norminio Mojica – Managing Director and Treasurer (SPH), Koichiro Hirao 
– President (SPH), Takashi Yokoyama – Chief Engineer Automobile Line B&C 
segment Division, Product Planning (Suzuki Motor Corporation), Norihide Takei – 
Director and General Manager for Automobile Division (SPH), Yukio Sato – After-
Sales Service and Marine Division General Manager

In a fast-moving economy where logistics is the backbone of every 

-
ment is the DFSK EC75 – a fully electric commercial van designed to 
meet the needs of modern-day cargo operations, from small business 

Built to Move Businesses
The DFSK EC75 stands out with a payload capacity of 1,200 kg 

-
go room they need without compromising maneuverability in urban or 

for smoother
handling and a leaf spring rear suspension built to carry heavy 

loads—ideal for day-to-day logistics, SME deliveries, and mid-sized 

Powered for the Long Run
-

minutes, ensuring minimized downtime for operations that rely on speed 

-

-
tical additions like wireless phone charging, USB-C support, and Blue-

Safety as Standard
Built into the EC75’s design is a full suite of driver-assistance and 

safety systems, including: 

These technologies promote safer long-distance and last-mile deliv-

Value That Works for Fleets
-

savings, government incentives for EV adoption, and reduced operation-

“The DFSK EC75 strikes the right balance between practical utility 

-

Final Gear

tech, or looking for a reliable partner to power your business expansion, 

The Workhorse of Tomorrow: DFSK’s Commercial Vans for the Digital Age
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