
Catch The New Ford Territory Hybrid, All-New Ford Mustang 
Mach-E in Mall Displays and Ford Dealerships Near You

Ford Philippines, in partnership with its network of Ford dealers 
nationwide, is bringing the New Ford Territory Hybrid and All-
New Ford Mustang Mach-E closer to customers starting this 

weekend all the way to October.

segment-leading features. 

Territory Hybrid and All-New Ford Mustang Mach-E to more Ford 
enthusiasts nationwide,” says Pedro Simoes, managing director, Ford 
Philippines. “From mall displays to Ford dealerships, our two new 

V Mall Greenhills, SM Bicutan, SM Marikina and Robinsons Place 
Manila in Metro Manila, SM City Batangas, SM City Sta. Rosa, SM 
Palapala, SM San Pablo, SM Sta. Lucia Mall Cainta, SM Taytay and 
SM Legazpi in South Luzon, SM Cabanatuan, SM Rosales, Ayala 
Harbor Point Subic, SM Tarlac, SM Tuguegarao, SM Ilocos Norte and 
SM Baguio in North Luzon, SM Seaside Cebu and Island City Mall 

in Mindanao. 

Meanwhile, the All-New Mustang Mach-E will be displayed in 
select Ford dealerships for a nationwide roadshow, including Ford 

The Mustang Mach-E will be sold in select Ford dealerships 
starting September that include Ford Alabang, Ford Balintawak, Ford 
Cebu, Ford EDSA, Ford Global City, Ford Libis and Ford Marikina.  

M -

Laguna Chapter of Red Cross also presented a platinum recognition to the company. 
The award was conferred during the Philippine Red Cross Blood Donation Recogni-
tion and Awarding Ceremony held at the Santa Rosa City Auditorium.

-

-
sibility.

This recognition highlights not only the scale of MMPC’s donations but also 

Reglos, Joselle Memije, Gerardo Yamsuan and a former employee, Dominador Ad-

and care that the company upholds.

non-remunerated blood donation, an essential lifeline for thousands in need. MMPC’s 
-

Mitsubishi Motors Honored by 
Philippine Red Cross for 

Lifesaving Blood Donation Milestone

MMPC Vice President for Safety, Health & Environment under the 
Manufacturing Division Marfel Ancheta (center) and MMPC Manufacturing 
Assistant Manager Von Karlo Divinagracia receiving the Blood Services 
Platinum Award from representatives of the Philippine Red Cross.

from left to right): MMPC Manufacturing Assistant Manager Von Karlo 
Divinagracia with MMPC employees Galloners Awardees Kevin Reglos, 
Gerardo Yamsuan, Dominador Advincula Jr., and Joselle Memije.

Toyota Motor Philippines Breaks Ground on 
New Toyota Marilao Service Center, Strengthening Nationwide Network

The newest facility aims to bring convenience and support to Toyota customers in Bulacan, reinforcing 
Toyota’s commitment to accessible mobility solutions nationwide.

(L to R): Barangay Captain of Abangan Norte, Marilao, Bulacan, Honorable Joedan Visto; Special Assistant to the Mayor, Mr. 
Ronnie Mendoza; Municipal Vice Mayor of Marilao, Bulacan, Honorable Ariel Aye Amador; Municipal Mayor of Marilao, Bulacan, 
Honorable Jemina Sy; President of Toyota Marilao, Bulacan, Inc., Mr. Don Juan Miguel Oben; Chairman of Toyota Marilao, 
Bulacan, Inc., Mr. Reginaldo Oben; TMP First Vice President for Customer Service Operations, Mr. Bernardino Arevalo; TMP 
First Vice President for Vehicle Sales Operations, Ms. Elijah Marcial; and TMP Vice President for Service Network Management of 
Customer Service Operations, Mr. Yuya Nagata

Toyota Motor Philippines (TMP), together with Toyota 
Marilao, Bulacan, Inc., has recently commenced the de-
velopment of a new

service center, marking a signi�cant milestone in the 
dealership’s expansion to continuously provide convenience 
and excellent quality service to its growing customers. 

�e upcoming facility, located along MacArthur Highway 
in Barangay Abangan Norte, is designed to deliver high-stan-
dard and trustworthy automotive services, reinforcing Toyota’s 
commitment to worry-free ownership while enriching every 
stage of the customer journey. 

Upon completion, the Toyota Marilao Service Center will 
span a total �oor area of 10,000 square meters, o�ering a full 
range of services including Express Maintenance, Periodic 
Maintenance, and General Repairs, featuring a modern show-
room and well-equipped service bays to better serve custom-
ers in the province of Bulacan. 
Driven by Growth, Rooted in Legacy 

“As Toyota Marilao’s business grew in sales and a�er sales 
we found the need to expand,” shared Toyota Marilao Pres-
ident, Don Juan Miguel Oben. “So early last year, we �nally 

decided that we will put up a service center to increase capac-
ity. We feel very fortunate that this property has �nally found 
its calling.” He added.  “We are especially excited about the 
opening of this new service center. It marks another milestone 
in Toyota Marilao’s journey—one that will allow you to bring 
Toyota’s world-class service to even more customers in the 
area,” shared Mr. Yuya Nagata, TMP Vice President for Service 
Network Management. “I am con�dent that this facility will 
not only enhance customer satisfaction but also strengthen the 
Toyota brand here in Bulacan. And we are con�dent it will be-
come a key contributor to the growing local economy.” 

Marilao is a �rst class urban municipality in Bulacan, stra-
tegically located just 22 km north of Metro Manila, placing it 
at the heart of a fast growing industrial and logistics corridor. 
Its economy is anchored by warehousing and manufacturing 
estates, plus robust retail, real estate, BPO, agribusiness and 
food processing activities common across the municipality. As 
for transportation, Marilao enjoys strong connectivity via the 
North Luzon Expressway (NLEX) and the parallel MacArthur 
Highway (Manila North Road), facilitating inbound freight 
and commuter �ows daily.  

Stime to be more responsible with 
all the choices you make going 

line to get to work using public transport. 
You’re tired of booking a ride just to get 
to or from a meeting. You’d like your 
mobility to be on your own terms and not 
rely on others to take you from one part 

decided to get your own set of wheels.

responsible. You are conscious with your 
spending so you do not want a used or 

to fork out money for repairs that the 

for and maintain diligently. You’d like a 

eco-friendly, yet stylish and fun. You ask 

Ideal First EV for Young Idealists

car that’s designed for getting around the 
city. At three meters long and 1 ½ meters 

tight parking spaces. With a height of 

occupants comfortably while the rear 
seatback folds down to increase cargo 
space when you need to haul some bulky 
items. 

Its hatchback design makes it 

automatic transmission makes it easy 

Furthermore, FAW Bestune Automobile 

an independent suspension system within 
its two-meter wheelbase so it can cruise 

and safety.
Having Fun and Saving While Driving     

The best thing about this cute 

per kWh in most areas, thus a full charge 

is less than the cost of one full tank of 

diesel-powered car less than a week, 

past gas stations without caring about 
the unsteady fuel prices while you enjoy 

the classic-looking radio on the cute and 
colored dash that’s matched to the Pony’s 
body. “Is this cute, hip and economical 

best news is that the Bestune Pony is 

Motors Philippines, Inc. and its network 

they’re on the go. 

Tiny but Mighty: The Bestune Pony is Perfect for First-Time EV Owners

Destiny Unfolds: MMPC teases 
the All-New Mitsubishi Destinator with car sightings activity

Mitsubishi Motors Philippines Corporation (MMPC) is gearing up to launch its highly anticipated 
mid-size SUV contender, the All-New Mitsubishi Destinator, on November 20, 2025, following its 
global debut in Indonesia last July 17, 2025.

Poised to challenge the mid-size SUV segment, the All-New Destinator will introduce bold new styling, 
advanced safety features, and premium comfort that meets the evolving needs of Filipino families.

�e o�cial public launch of the All-New Mitsubishi Destinator will be on November 20, 10:00 AM, at Ring 
Garden, Ayala Malls Manila Bay, with a simultaneous vehicle display and test drive activity on November 20-23 
at ASEANA Concert Grounds, Pasay City.

To build excitement before its launch, MMPC is taking the All-New Destinator on the road with the 
Destinator Premiere Sightings—a car spotting activity that gives the pubic an exclusive opportunity to see the 
Destinator in the �esh before its o�cial release.

Catch the All-New Destinator on these dates:

Suzuki Philippines Expands in Tagum with New 3S Dealership

Suzuki Philippines Incorporated 
(SPH), together with Grand Canyon 
Multi Holdings Inc., proudly 

inaugurated Suzuki Auto Tagum, a brand-
new 3S dealership strategically located in 
Canocotan, Tagum City.

�e opening was graced by Mr. 
Norihide Takei, Director and General 
Manager of Suzuki Philippines, who 
expressed Suzuki’s commitment to 
bringing quality vehicles and services 
closer to Filipinos.

“It is my great honor to be here 
today for the grand opening of Suzuki 
Auto Tagum,” Takei said. “With this new 
3S dealership, Grand Canyon expands 
its commitment to the people of Tagum and 
nearby provinces, allowing us to welcome more 
customers, showcase more Suzuki vehicles, 
and provide stronger a�er-sales service.”

�e new outlet is the 10th dealership 
of Grand Canyon Multi Holdings Inc., 

which already operates Suzuki Auto 
G-Mall Tagum. �is latest expansion 
underscores the group’s dedication to 
making Suzuki vehicles and services more 

accessible in one of Mindanao’s fastest-
growing cities.

�e inauguration was also attended 
by local government leaders, including 
Vice Mayor Eva Lorraine Estabillo and 
Barangay Canocotan Chairman Hon. 
Rosalie Edig, as well as prominent business 
�gures and bank partners.

Suzuki Auto Tagum is a full-service 
3S facility—Sales, Spare Parts, and 
Service—featuring spacious service bays, 
a showroom showcasing Suzuki’s latest 
models, and a dedicated team committed 
to providing excellent customer care.

Takei highlighted Tagum’s role as a 
center of trade and gateway to the Davao 
Region, making it a strategic location 
for Suzuki’s continued growth. “Tagum 
is the perfect place for Suzuki to grow 
further. �rough this new dealership, 
Suzuki promises to always be By Your 
Side—supporting families, businesses, 
and individuals with quality vehicles, 
professional guidance, and reliable 
service.” With the opening of Suzuki Auto 
Tagum, SPH and Grand Canyon rea�rm 
their strong partnership and shared vision 
of contributing to the progress of Tagum 
City and its neighboring communities.

From L-R: Mr. Ryan Jhay Santos – Assistant to the Vice President, Grand Canyon Multi 
Holdings Inc., Mr. Lorenzo Aguilar II – Vice President for Operations, Grand Canyon 
Multi Holdings Inc., Yukio Sato – Suzuki Philippines’ General Manager for After-Sales 
& Marine Division, Hon. Rosalie Edig – Barangay Chairman of Barangay Canocotan, 
Tagum City, Mr. Jan Andrew Po – President, Grand Canyon Multi Holdings Inc., Mr. 
Norihide Takei – Suzuki Philippines’ Director and General Manager for Automobile Di-
vision, Mr. Peter Po – Chairman, Grand Canyon Multi Holdings Inc., Mrs. Caroline Po 
- Comptroller Head, Grand Canyon Multi Holdings Inc.

(L-R): Satoshi Ogiso (Executive Director and CTO of ARCHION), Karl Deppen (Repre-
sentative Director & CEO of ARCHION) , Hetal Laligi (Representative Director and CFO 
of ARCHION)

From L-R: Mr. Ryan Jhay Santos – Assistant to the Vice President, Grand Canyon Multi Holdings Inc., Yukio Sato – Suzuki Philippines’ 
General Manager for After-Sales & Marine Division, Hon. Eva Lorraine Estabillo – Vice Mayor of Tagum City, Mr. Jan Andrew Po – 
President, Grand Canyon Multi Holdings Inc., Mr. Norihide Takei – Suzuki Philippines’ Director and General Manager for Automobile 
Division, Mr. Peter Po – Chairman, Grand Canyon Multi Holdings Inc., Mrs. Caroline Po - Comptroller Head, Grand Canyon Multi 
Holdings Inc., Mr. Lorenzo Aguilar II – Vice President for Operations, Grand Canyon Multi Holdings Inc.

Hino Motors, Ltd. Japan is poised to reinforce its leadership in the global 
commercial vehicle sector through its strategic integration with Mitsubishi 
Fuso Truck and Bus Corporation under the newly established holding 

company, ARCHION Corporation. Located in Shinigawa Ward, Tokyo, Japan, the 
holding company is scheduled to commence operations on April 1, 2026. �e alliance 
is designed to further solidify Hino’s long-standing commitment to quality, business 
e�ciency and customer-centered mobility solutions.

�e name “ARCHION” represents both enduring connection and the creation 
of future transportation. Re�ecting Hino’s central role in shaping this direction, Hino 
President and CEO Satoshi Ogiso has been appointed Executive Director and Chief 
Technology O�cer (CTO) of ARCHION — a key leadership position that ensures 
Hino’s engineering discipline, manufacturing standards and innovation philosophy will 
drive the group’s future technology roadmap.
Total Support Transformed into Strategic Business Advantage

At the core of ARCHION’s formation is an elevated vision of Total Support — a 
long-established Hino philosophy that prioritizes lifetime value for transport operators. 
�e integration enables Hino to scale this customer-�rst approach across a broader 
platform.  First and foremost, we are committed to putting our customers at the center 
of everything we do to drive business success,” stated Mr. Ogiso. “Both Mitsubishi Fuso 
and Hino have built strong relationships with customers in our respective markets. To 
further strengthen these bonds, it is essential that we continue to re�ne our products — 
the key touchpoints between us and our customers.”  �rough ARCHION, Hino will gain 
access to combined strengths in R&D, procurement, production and logistics, enabling 
cost e�ciencies, accelerated development cycles and expanded servicing capabilities.

Hetal Laligi, designated Representative Director and CFO of ARCHION, reinforced 
the �nancial roadmap underpinning this operational integration:  “Our �nancial 
ambition for the new group is rooted in a clear strategy — unlocking the full potential 
of this integration by realizing synergies and growth opportunities. We aim to elevate 
�nancial resilience and performance to peer benchmark level.”

A key feature of this strategy is the Integrated Platform Model, which allows the 
HINO and FUSO brands to retain distinct identities while bene�ting from shared 
systems. Healthy internal competition will drive continuous improvement, ensuring 
customers receive enhanced product variety, superior quality and improved long-term 
value.   ARCHION has also committed to consolidating �ve domestic truck production 
sites into three by 2028 to strengthen e�ciency and secure future scalability.
Accelerating CASE Leadership for Next-Generation Transport

Hino’s ongoing investments in CASE (Connected, Autonomous, Shared, Electric) 
technologies will gain signi�cant acceleration under ARCHION. A portion of the 
integration e�ciencies will be redirected toward innovations that de�ne the future of 
commercial mobility.

By leveraging the scale and technical expertise of both the Toyota and Daimler 
Truck networks, ARCHION will build competitive solutions across all Zero Emission 
Vehicle (ZEV) segments — including advanced hydrogen fuel cell platforms and 
autonomous driving technologies.

In the connected mobility domain, Hino will focus on deploying �eet intelligence 
and data solutions to further strengthen customer uptime, safety and asset management.

“By combining the strengths of all four companies, we will accelerate the 
development of CASE technologies and shape the future of commercial mobility,” added 
Mr. Ogiso. “To achieve this, we will foster a corporate culture that values mutual learning 
and respects diversity.”

Hino Strengthens Legacy in Japanese Commercial 
Vehicle Reliability with the ARCHION Partnership
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